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Abstract 

The purpose of this research is to investigate the relationship among the customers from 

hell, the emotion labor and the job satisfaction of the international tourism hotel in Kaohsiung. 

The total number of valid samples obtained for assessment was 170. The tools used for data 

analysis are descriptive statistics analysis, reliability analysis, one-way analysis of variance, 

and regression analysis. The results of this research are as following: 1. There is a significant 

difference between customers from hell and emotional labor and job satisfaction. 2. For the 

emotional labor, the factor of most influenced job satisfaction is the second factor. Customers 

from hell was most influenced by the emotional labor. 
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