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A Study of marketing strategy to recruit fresh students
in the night school of Technology Institute

Fang-Li Wang, Ko-Ta Chiang

Abstract

This paper has studied a strategy to recruit fresh students in the night school of Technology
Institute from the frame of marketing direction. Applying the technique of business marketing,
the request of students will be included in the strategy of recruit fresh students. Marketing
strategy will really find and satisfy the request of students for increasing the competition of
recruit fresh students. The key point of marketing strategy for recruiting fresh students is not to
hold various activities and to effectively adjust the most valid way for contacting and attracting
more students according to the different characteristics of students. Simultaneously, it will be
discovered and controled the distinctive superiority as the striving direction of recruit fresh
student. Using the analysis technology of the market segmentation and the image positioning,
the study investigates the various characteristics and the image viewpoint of student in the night
school to understand the inclination of selecting school. It will provide the objective, key-point
and frame of recruit fresh students for providing the plan of recruit fresh students in the night
school. From the analysis of the key factors of selecting school, including the background, the
resource of public and private school, and characteristic of school, the marketing strategy to
recruit fresh student will increase the image of school and recruit greater student and find the
correct communication to contact and attract more students. This study simultaneously discovers
and controls our single characteristic to emphasize more excellent than other school as the strive
direction of recruit fresh student. It expects that the student and society will have the distinctive

belief to increase the whole image.

Keywords:marketing strategy, recruit fresh s tudent, market segmentation, image positioning.
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